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Shun Tak Announces Interim Results for Year 2026

Financial Highlights (For the six-month period ended 30 June 2026)

1H 2026 1H 2025 Difference
(HK$°000) |(HKS$’000) (%)
Revenue 1,183,468 1,345,992 -12%
Loss attributable to (139,430) (120,450) -16%
owners of the Company
Profit attributable to owners of the|78,337 269,838 -711%
Company
(excluding unrealized fair value changes on
investment properties of the Group and its
joint ventures and associates, net of tax)
Loss per share (HK cents):
- Basic (4.6) (4.0) -15%
- Diluted (4.6) (4.0) -15%

(20 August 2026 — Hong Kong) Shun Tak Holdings Limited (“Shun Tak” or “the Group”; stock
code: 242) posted revenue of approximately HK$1,183 million for the first six months of 2026,
representing a 12% decrease year-on-year. Loss attributable to owners of the company for the
period was HK$139 million (2025: HK$120 million). Excluding the unrealized fair value
changes on investment properties of the Group and its joint ventures and associates (net of tax),
profit attributable to shareholders was HK$78 million (2025: HK$270 million) for the first half
of 2026. Basic loss per share is HK4.6 cents. No interim dividend was declared by the Board
during the first half year ended 30 June 2026 (1H 2025: Nil).
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Business Review

Property

In the first half of 2026, the Property Division operated against a mixed macroeconomic
landscape. Residential and property investment markets across the region continued to face
divergent market conditions and experienced subdued activity amid global economic
uncertainty, geopolitical tensions, cautious consumer sentiment and softness in selected
property sectors. Overall, the division recorded a profit of HK$289 million (1H 2025: HK$598
million). The decline was primarily attributable to lower sales recognition and reduced

exchange gains during the period.

In Macao, the Group’s landmark residential projects maintained sales momentum amid a
relatively stagnant vibes. For Nova Grand, Phase V of Nova City, 8 units were transacted and
19 units were recognized in the first half of 2026, bringing the number of units sold to 94% as
of 30 June 2026. At Nova Park, Phase IV of Nova City, 1 unit was sold during the reporting
period, bringing the total number of units sold to 99%.

In Hengqin, visitor trips through Hengqin Port in the strategic Guangdong-Macao In-Depth
Cooperation Zone (the “Cooperation Zone”) recorded significant growth in the first half of
2026, up 27.8% year-on-year. The rising visitor traffic reinforces the long-term potential of the
Cooperation Zone and may support the Group’s Hengqin Integrated Development, a
comprehensive mixed-use development comprising residential, retail, office and hotel
components, as these components are developed and brought into operation over time. During
the reporting period, the Group’s sale and purchase agreement with SJIM — Investment Limited
in July 2025 for the sale of designated office floors and a retail unit at the Hengqin Integrated
Development for conversion into hotel progressed smoothly. The transaction entered the

governmental approval stage and is expected to be completed in the second half of 2026.

In Singapore, Park Nova — the Group’s luxury residential development, recorded strong
demand for the project that enabled the Group to re-market units surrendered by purchasers
who defaulted on their sale and purchase agreements, from which 1 unit was recognized during
the period, while 2 units were contracted in the first half 2026, achieving selling prices
approximately 8% above the original contracted prices. At 111 Somerset, sales of seven office
units were recognized during the period. The leased retail and office spaces maintained a stable
overall occupancy rate of 95% (1H 2025: 96%). The medical floors and shopping mall also
delivered stable performance during the reporting period, supported by positive rental

reversions.
Though the operating environment remained challenging, and intensified competition resulting
from excess supply, the Group’s investment portfolio remains solid. In response, the Group’s

leasing teams continue to prioritize retaining high-value tenants and optimizing the tenant mix,
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while continuously refreshing strategies to support flexible and sustainable portfolio

management.

In the Chinese Mainland, against a persistently competitive market environment, the Shanghai
Suhe Bay development’s office component Suhe Centre has secured tenants across various
industries including legal services, finance, asset management, healthcare and international
retail, recording an encouraging occupancy rate of approximately 82% as of 30 June 2026 (1H
2025: 69%). The retail component, Suhe MixC World, maintained a stable occupancy rate at
95% (1H 2025: 95%), supported by successful promotional events and targeted marketing
campaigns that drove record-high monthly sales and footfall in May 2026. Meanwhile, at NEW
BUND 31 in Qiantan, the retail portion and office tower recorded occupancy rates of
approximately 80% and 77% as of 30 June 2026 (1H 2025: 87% and 72%, respectively). The
Performance Art Centre hosted major cultural events such as the Joyful Wonderful Night
National Tour, LO Ta You “Chun Long” Symphony Orchestra Concert and Douyin Movie
Night 2026, underscoring the Group's commitment to promoting cultural activities. In Hong
Kong, the Group’s key neighborhood malls continued to enhance their tenant mix and customer
experience. In Macao, The One Central Shopping Mall’s renovation works on the second floor
were completed, with the floor reopening in phases since the second quarter of 2026, featuring
refreshed lifestyle retail and food and beverage offerings. NOVA Mall is actively optimizing its
tenant mix to strengthen its market positioning and customer appeal against intense competition

and evolving cross-border consumer spending patterns.

Hospitality and Leisure

In the first half of 2026, the hospitality and leisure division operated in a competitive and
evolving travel and tourism environment. While regional and international travel continued to
recover, geopolitical tensions in the Middle East contributed to higher travel costs, which
moderated travel demand. Benefiting from continued brand-building and operational
improvements at Artyzen Hospitality Group (“AHG”), including the launch of Artyzen
Rewards and the expansion of cultural tourism initiatives in operating markets, the division
further strengthened its differentiated guest experience and laid a solid foundation for future
growth. Supported by ongoing cost discipline, improved performance across the majority of
hotels and continued management initiatives at AHG, the division narrowed its loss by 21%
year-on-year to HK$42 million during the reporting period (1H 2025: loss of HK$54 million).

As at 30 June 2026, the Group holds equity interests in 10 hotels across the Chinese Mainland,
Hong Kong, Macao, and Singapore. AHG directly manages 14 hotels and serviced residences
under the Artyzen Hotels and Resorts, Artyzen Habitat, YaTi by Artyzen, The Shang by Artyzen

and Grand Coloane Resort brands.
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During the reporting period, the Group’s hotel portfolios in the Chinese Mainland recorded an
average occupancy rate of 57% (1H 2025: 57%). Despite the competitive operating
environment, Artyzen Habitat Hongqiao, YaTi by Artyzen Hongqiao Shanghai and Artyzen
NEW BUND 31 recorded single-digit growth in occupancy rates during the reporting period.

In Hong Kong, SkyCity Marriott Hotel delivered resilient performance, with an average
occupancy rate of 78% as of 30 June 2026 (1H 2025: 77%). In Macao, Mandarin Oriental,
Macau remained well received by guests and recorded a modest improvement in occupancy to
82% (1H 2025: 79%). Meanwhile, Grand Coloane Resort also maintained steady growth in
occupancy to 73% (1H 2025: 68%). In Singapore, Artyzen Singapore recorded encouraging
year-on-year growth during the reporting period, despite disruptions arising from geopolitical
tensions in the Middle East, which affected regional and long-haul travel demand. The hotel
recorded an occupancy rate of 67% as of 30 June 2026 (1H 2025: 46%).

Under its “Tourism+" strategy, the Group is collaborating with AJ Hackett International group
to develop the Adventure Zone at Ocean Park Hong Kong, a 120,000 square meter attraction
featuring a range of outdoor adventure attractions. During the first half of 2026, this joint
development project made steady progress towards its scheduled completion in 2028 and will

help diversify Hong Kong’s experiential tourism offerings.

Transportation

During the first half of 2026, the division encountered challenging operating conditions,
primarily due to rising operating costs driven by a sharp increase in fuel prices following the
conflict in the Middle East. Alongside its stringent cost-control measures and fuel subsidies
provided by the Governments of Hong Kong and Macao, TurboJET introduced a 10% fare
increase in April for ferry services on the Hong Kong-Macao and Macao-Shenzhen Airport
Ferry Terminal routes. The division recorded a share of loss of HK$19 million during the

reporting period (1H 2025: breakeven).

Committed to enhancing connectivity through a seamless sea-land-air multimodal
transportation network in the Guangdong-Hong Kong-Macao Greater Bay Area (“GBA”), the
division stepped up efforts in enhancing connectivity among GBA cities and Macao, further
sharpening its competitive edge in the market. TurboJET increased the frequency of the
Premier Grand Class cross-border limousine service to 38 scheduled departures between Hong
Kong and Macao in June. Combining high-speed ferry and limousine services, TurboJET now
offers seamless transportation options with departures at intervals as frequent as every 15
minutes. In addition, responding to the growing demand driven by entertainment events and
new integrated resorts on the Cotai Strip, TurboJET strategically enhanced its Hong
Kong-Taipa service and relocated all Shenzhen Airport route operations to the Taipa Ferry
Terminal.

Page 4 of 7



The division also partnered with Hong Kong International Airport and Zhuhai Airport in
February to commence cross-boundary transportation services operated by CTG Bus at the
“MGM Hong Kong International Airport City Terminal,” Macao's first high-end dual-city
terminal. Following this, CTG Bus entered into a partnership with the Airport Authority Hong

Kong to establish another city terminal in Jiangmen in May.

Expanding its footprint in maritime cultural tourism, the division added an asset to its portfolio
through the acquisition of the Dukling during the period, Hong Kong’s only remaining historic
Chinese junk boat still in active commercial operation. This acquisition aligns closely with
national initiatives to revitalize maritime cultural tourism experiences and preserve Hong

Kong’s unique maritime heritage.

Investments

In line with its “Tourism+” strategy, the Group continued to enhance its portfolio of
investments in tourism, retail, and integrated leisure during the reporting period. Overall, the
division reported a profit of HK$92 million during the reporting period (1H 2025: HK$54

million).

As an investor in Sociedade de Turismo e Diversdoes de Macau, S.A., the Group received a
dividend income of HK$92 million during the reporting period (1H 2025: HK$63 million). In
the retail segment, Retail Matters Company Limited narrowed loss, amid business
consolidation of Stecco Natura and the continued steady performance of Toys‘R’Us as a

leading toy retail destination in Macao.

Prospects

The global economic environment is expected to remain uncertain in the near term. The Group
remains cautiously optimistic about the performance of the travel and tourism (“T&T”) sectors
in the second half of 2026. Travel demand has continued to demonstrate resilience, particularly
for experiences that integrate culture, leisure and immersive elements, while sustainable and
green tourism is gaining increasing prominence as a potential growth driver for the sector.
These encouraging prospects are shaped by the nation’s 15th Five-Year Plan which highlights
the integration of culture and tourism, prioritizes efforts to optimize the industry’s spatial layout,
fosters new growth drivers, and enriches the supply of tourism products and services. Backed
by these policy directions, the tourism industry in the GBA is expected to advance toward a
regionally coordinated, high-quality, innovative, and international hub centered on

multi-destination travel.

Within the Property division, the successful sale of the remaining units of Park Nova and the
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completion of the final unit transaction at Les Maisons Nassim in July 2026 demonstrated the
attractiveness of the Group’s residential offerings in Singapore. The sale transaction involving
selected premises at the Hengqin Integrated Development has progressed well, with key
governmental approvals secured. Completion is expected in the second half of 2026. The
Tianjin South HSR Integrated Development has commenced operations following the
completion of construction and will continue opening in phases. The Kunming South HSR
Integrated Development, which commenced operations in phases in 2025, continued to
progress during the reporting period. For the Tongzhou Integrated Development in Beijing, the
joint venture partner continues to monitor prevailing government policies and market
conditions to determine the optimal timing for the official sales launch of the apartments. In
Macao, the division will continue to closely monitor market conditions and implement its sales

strategy for Nova Park and Nova Grand.

In the year ahead, the Group will continue to focus on its investment property portfolio, with
additional efforts to enhance occupancy and tenant quality, while refining its offerings and
tenant mix to better align with evolving consumer preferences. The Group will also explore

new recurring income streams in response to changing market conditions.

The Hospitality and Leisure division is also positioned to build on the momentum achieved by
the Group during the reporting period. The scheduled 2029 opening of a new hotel project in
Xi’an will expand the Group’s presence in culturally significant destinations in the Chinese
Mainland, supporting its vision of integrating cultural experiences with tourism services. As
travel demand recovers across Asia, and as the Group continues its efforts to provide
exceptional guest experiences, a solid foundation has been established for future growth.
AHG’s brand-building initiatives, together with the launch of Artyzen Rewards and the ongoing
development of cultural tourism in the markets where AHG operates, are strong indicators of
the Group’s ability to differentiate its properties. AHG will continue to improve operational
efficiency, build a wider customer base and deliver memorable experiences that meet evolving

traveler preferences.

The Transportation division remains dedicated to enhancing international and regional
connectivity by developing a more expansive and integrated multimodal sea-land-air network,
while establishing additional modes of transport in support of the national development
initiatives. Despite the headwinds posed by extraordinary high fuel costs, the division continues
to reinforce its “Tourism+” initiatives, diversifying its offerings to capture emerging market
opportunities and solidifying its position as a key driver in shaping the GBA’s high-quality,

one-hour living circle.
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The Group remains vigilant against challenges in the external environment. Across all business
divisions, the Group will continue to make operational excellence, prudent financial
management and responsible allocation of resources its highest priorities. The Group’s strategic
direction and focus on connectivity and cultural tourism in the T&T sector will continue to
underpin its long-term development. The Group will continue to prudently seek valuable
opportunities to strengthen its overall portfolio. Supported by the national policies, the
continuing development of the GBA, growing demand for culture-driven travel experiences and
the Group’s proven ability to execute long-term strategies, the management of the Group
remains cautiously positive that it can deliver sustainable growth and create enduring value for

shareholders, customers, partners and the communities in which it operates.

For details of Shun Tak Holdings’ interim results in 2026, please visit:
https://www1.hkexnews.hk/listedco/listconews/sehk/2026/0820/2026082000765.pdf

-End-
For enquiries, please contact:
Corporate Communications Corporate Communications
Ms. Yannis Lam Ms. Cindy Kam
Tel: +852 2859 3227 Tel: +852 2859 3279
Email: pr@shuntakgroup.com Email: pr@shuntakgroup.com

Investor Relations
Ms. Adeline Law
Tel: +852 2859 3303

Email: ir@shuntakgroup.com

About Shun Tak Holdings Limited

Shun Tak is a leading conglomerate active in the Greater Bay Area and listed on the Hong
Kong Stock Exchange. The Group is a forerunner in Macao and Hong Kong’s tourism and
transportation sectors, and has established a sizable portfolio of infrastructure investments and
integrated developments spanning major economic zones across China, including the Pearl
River Delta, Yangtze River Delta and Beijing-Tianjin-Hebei Region. It is also expanding its
footprint in the Singapore real estate market through recent acquisitions of premium properties
and land parcels in downtown locations. With “Tourism +” as its growth strategy, the Group
strives to harness its cross-sectoral experience in property, transportation, infrastructure,
integrated commercial projects, hospitality and investments to deliver economic value for
regions in which it operates, as well as contribute to the country’s national development

blueprint.
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